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Audit of The New York Times Coverage of Tiffany & Company January-November 2008

1/12/08 “Anxiety for Luxury Brands as Tiffany Reports Slowdown” Business
1/14/08 “Wallets Thick and Thin Seem to be Closing” Business 
1/15/08 “Sears Warns of Another Steep Drop in Profit” Business
1/18/08 “A Movement That Brightened Victorian Lives” Arts and Entertainment 
1/20/08 “A Relaxing Tradition Dips a Toe in the 21st Century” Travel
1/24/08 “Home and Garden Calendar” Style
1/27/08 “Season of Discontent” Real Estate
3/6/08 “Boldface in Cyberspace: It’s a Woman’s Domain” Style
3/10/08 “Big Visions for Building Don’t Include People Inside” Metropolitan
3/16/08 “Diners in Changing Hands” Long Island Weekly
4/8/08 “Pulitzer Prize Awards” Metropolitan 
4/12/08 “G.E. Earnings Drop, Raising Broader Fears” Business
4/13/08 “Here’s to Zoot Sims and Poor Richards Porter” Connecticut Weekly
4/14/08 “Apollo Struggles to Keep Debt From Sinking Linens 'n Things” Business
6/1/08 “That License to Kill Is Unexpired” Arts and Leisure 
6/12/08 “Four Years On, Clinging to Lower Status” Arts and Culture
7/11/08 “Two Friends, and the Dream of a Lofty Park Realized” Metropolitan 
7/15/08 “EBay Cleared In Site's Sales Of Knockoffs” Business
8/11/08 “Diddy, Tiffany and Luke: Celebrity Triple-Header” Arts and Culture
8/29/08 “Profit at Tiffany Doubles on Sales in Asia and Europe” Business
8/31/08 “The Well-Edited Nest” Real Estate
9/7/08 “Guys, Dolls, Nazis and a Fellow Named Shrek” Arts and Leisure
9/28/08 “Getting Inventive To Seduce Buyers” Real Estate
10/7/08 “Financial Crisis Takes a Toll On Already-Squeezed Cities” National 
10/19/08 “A Scottish Harbor Town Lures Golfers and Birds” Travel
11/7/08 “ANTIQUES” Arts and Entertainment 
11/26/08 “An Opaque and Lengthy Road To Landmark Building Status” Arts and Culture 

Tiffany’s Architecture
1/18/08 “A Movement That Brightened Victorian Lives”
1/20/08 “A Relaxing Tradition Dips a Toe in the 21st Century”
1/27/08 “Season of Discontent”
3/10/08 “Big Visions for Building Don’t Include People Inside”
3/16/08 “Diners in Changing Hands”
4/13/08 “Here’s to Zoot Sims and Poor Richards Porter”
9/28/08 “Getting Inventive To Seduce Buyers”
11/26/08 “An Opaque and Lengthy Road To Landmark Building Status”

Tiffany’s Jewelry/Pieces Mentions
6/1/08 “That License to Kill Is Unexpired”
6/12/08 “Four Years On, Clinging to Lower Status”
8/11/08 “Diddy, Tiffany and Luke: Celebrity Triple-Header”
8/31/08 “The Well-Edited Nest”
9/7/08 “Guys, Dolls, Nazis and a Fellow Named Shrek”
10/19/08 “A Scottish Harbor Town Lures Golfers and Birds”
11/7/08 “ANTIQUES”

Tiffany’s Jewelry Fashion/Feature
1/24/08 “Home and Garden Calendar”
3/6/08 “Boldface in Cyberspace: It’s a Woman’s Domain”
4/8/08 “Pulitzer Prize Awards”
7/11/08 “Two Friends, and the Dream of a Lofty Park Realized”
7/15/08 “EBay Cleared In Site's Sales Of Knockoffs”

Tiffany’s Sales Reports/Financial Climate
1/12/08 “Anxiety for Luxury Brands as Tiffany Reports Slowdown”
1/14/08 “Wallets Thick and Thin Seem to be Closing
1/15/08 “Sears Warns of Another Steep Drop in Profit”
4/12/08 “G.E. Earnings Drop, Raising Broader Fears”
4/14/08 “Apollo Struggles to Keep Debt From Sinking Linens 'n Things”
8/29/08 “Profit at Tiffany Doubles on Sales in Asia and Europe”
10/7/08 “Financial Crisis Takes a Toll On Already-Squeezed Cities”


	Tiffany & Company is an organization that works out of New York City and throughout the world.  In the current economic climate, many of the articles that have been written involving the company have been business related and having to do with stocks.  The high end products that Tiffany’s sells are such that, as has been reported through these articles, they are not a necessary commodity that people need when facing economic downturn- thus, the business end of the reporting has more negative news than positive. 

	Apart from the economic climate, the articles that describe the Tiffany products do it in one of two ways, they either talk about the product in reference to a design team or promote it in a structure or they are mentioning Tiffany’s products when describing what a person is wearing.  Each time a Tiffany product is mentioned though, it is always surrounded by other examples of high end fashion or architecture, this suggest that Tiffany’s is a high end store that is sought after by many architecture and apparel concerned people. 

	The feature articles that concern just Tiffany’s are written with a tone that suggests that those who have Tiffany’s products or those who may be creating a structure want to advertise the fact that they are using or have used high quality products that give them status.  The feature stories with the exception of the EBay law suit are written from the perspective of someone interested in what Tiffany’s has to say, the EBay lawsuit was written in a way that portrayed the company as concerned with its products and from the perspective of someone who would be neutral. 

	The Tiffany & Company logo is long standing and uses well organized practices.  Many of the quotes in the articles are made by clientele but the few that are made by a Tiffany’s representative express the views that are on the company’s web site almost word for word.  The practices of the company are philanthropic as well as profit oriented and much of the philanthropic side of the company is represented in its media coverage.  For example, Tiffany’s donated many of its products to aid a construction project in Manhattan. The profit side of the company is represented in a more negative way as was earlier mentioned but it is represented truthfully in the current economic climate.  The one article that claims the company’s sales have increased claims that those increases were in Asia and Europe where the economy was more stable. 

	Tiffany’s is represented in a more positive than negative way and has less media slander than many other diamond distributers through the world today.  Its company views and mission statement are well represented by those that are quoted from the company and it is represented well by the citizens not affiliated with the company in the non business articles.  The only negative press is that which is business related and currently there a plethora of negative business press for many companies throughout America. 



